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What’s in a Name?

Multi-Channel 
Marketing

Omni-Channel 
Marketing

Integrated 
Marketing

Cross-Channel 
Marketing

Coordinated Direct 
Marketing



Direct Marketing Channels

• Direct Mail – The essential channel

• INFORMED DELIVERY

• Email

• Telemarketing

• IP Targeting

• Web display

• Social media



Why a Campaign?

Every marketing channel has weaknesses.   

A good multi-channel campaign uses other 
channels    

to overcome the weaknesses 

of each channel

and boost response



Campaign Advantages

Boosts Response

Direct Mail works BUT it lacks an immediate 
response mechanism and is a significant 
investment

An email follow-up can boost response 10% -
30% by reinforcing message and providing 
an immediate response path, bolstering 

direct mail ROI



Campaign Advantages

Measure and Adjust

Determine what channels your prospect 
prefer and give them more of it

Adjust offers, response sites on the fly

A mailing is a single event –

a campaign unfolds



Campaign Advantages

The ROI of multi-channel:

Our experience is that a coordinated email to a house list mailing will 
lift response 10% - 20%;

A follow-up email timed to coordinate with direct mail delivery has 
been shown to double response rate vs email sent without timed 
coordination;

The 2012 Small Business Marketing Survey released by Pitney Bowes 
found 80 percent [of small business marketers] did not measure direct 
mail and 73 percent did not measure email. October 2012 















Building
Your

Campaign



Coordination

Rules and Tools

Tracking ties channels together

Mail Tracking

Email Tracking

Response Tracking



Think Like a Flow Chart



• Intelligent Mail is a Postal Service program 
that uses a special barcode (the Intelligent 
Mail barcode, or IMb) 

• Using the IMb, Intelligent Mail Tracing 
tracks each piece of mail to delivery

• Delivery can be used as a triggering event 
for a supporting channel:

• Email
• Telemarketing
• IP Targeting  

Intelligent Mail & Mail 
Tracking



A URL is a Uniform Resource Locator

• Generally links to campaign landing page
• GURL:  General or “Guest” URL

www.HailTheSnail.com

• PURL:  Personalized URL

• QRURL:  QR code URL 

PURLS, GURLS, and 
QRURLS

DaveLokos.msreply.com

Karen.HailtheSnail.com

Mike.Experience.com



Create Your Mail Piece

• Remember it’s part of a campaign

•Simple designs work well

•Focus on offer and call to 
action



Create Your Email

• Support the mail piece

• Carry through branding and look

• Be sure to include a personalized link

• Have graphic artist create art same time as 
mail piece

• While that artist is still there…



Create Your Landing Page

Follow branding theme

This is where the selling occurs

Push to conversion

Don’t forget mobile!

Call to action is critical

Convert

Convert

Convert



Responsive Design



Drive Prospects to 
Landing Page
Social media

Web display



Measure 



Keep Your Campaign 

Active



Keep Your Campaign 
Active

• Remarketing
• Place cookies on landing pages

• Creates links back to landing page

• More Emails

• More Direct Mail



Campaigns Can Be Easy 

Prompt Direct has all of the 
tools and expertise to turn your 

next mailing into a multi-
channel campaign



INFORMED DELIVERY









Questions??
Dennis Lacognata   

dlacognata@promptdirectinc.com

732-802-8118

mailto:dlacognata@promptdirectinc.com

